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After the 1990's, commercial banks domestic and overseas accelerate the 
development of intermediate business,and the commercial banks in China take the 
intermediate business as the main measure to implement their strategic transformation, 
to increase their revenue, and to raise their profit-making ability .The 
ICBC,BOC,CCB,and other listing commercial banks ,which benefit from the 
advantageous change on the business environments and their focus on intermediate 
business,are boarding their fields in intermediate business,increasing their  
revenue,and optimizing their revenue structure. As a state-owned commercial bank 
which is not listing yet, although the ABC strengthen its input on intermediate 
business to amend its disadvantage ,it have to make new improvements on 
marketing,organization,business procession and innovation ,especially on the strategy, 
the idea ,the method and the skill on marketing,to narrow the difference with other 
commercial banks. To improve the intermediate business in ABC Fuzhou Hudong 
sub-branch ,this thesis makes some research on its marketing strategy . 
This study has seven chapters.It is based on the theory of the 4Ps marketing 
portfolio ,analyzing the general status, the development on intermediate business, the 
internal and external market circumstances with the method of Theory with Practice, 
Analysis with quality  and quantity , comparative analysis. With the probe on the 
development of intermediate business in ABC Hudong sub-branch ,based on the 
subdivision of the market , the target market, the Market positioning and the 
marketing portfolio were ascertained in this study, highlighting the  strategies on 
product, price, promotion, and passage. In the last part of  this study  some 
suggestions were made on the development of intermediate business  in ABC 
Hudong sub-branch . 
 


























目  录 
                                                
 
目  录 
 
第一章  绪论……………………………………………………………1 
第一节  研究的背景及意义…………………………………………………1 
第二节  研究内容与方法……………………………………………………2 
第三节  研究的思路与框架…………………………………………………3 
第二章  市场营销理论综述……………………………………………5 
第一节  营销理论的发展……………………………………………………5 
第二节  STP 理论……………………………………………………………8 
第三节  营销策略组合………………………………………………………10 
第四节  营销评价与控制……………………………………………………10 
第三章  福州农行中间业务概述……………………………………13 
第一节  中间业务涵义………………………………………………………13 
第二节  中间业务的特点……………………………………………………13 
第三节  国内外中间业务发展状况…………………………………………15 
第四节  福州市地区中间业务市场分析……………………………………27 
第四章  农行湖东支行中间业务市场营销环境分析………………31 
第一节  支行简介……………………………………………………………31 
第二节  外部环境分析………………………………………………………32 
第三节  内部环境分析………………………………………………………36 
第四节 存在的问题…………………………………………………………43 
第五章  农行湖东支行中间业务营销策略的制订…………………47 
第一节  目标市场及市场定位………………………………………………47 
第二节  产品策略……………………………………………………………50 















第四节  通路策略……………………………………………………………59 
第五节 促销策略……………………………………………………………61 
第六章  农行湖东支行中间业务营销管理建议……………………64 
第一节  进一步转变观念……………………………………………………64 






第七章  结论…………………………………………………………74 
[参考文献]……………………………………………………………76 



























Table of Content 
                                                
 
Table of Content 
 
Chapter 1 Introduction…………………………………………………1 
1.1 Background and significance of study…………………………………….1 
1.2 Content and methods of study……………………………………………..2 
1.3 Ideas and the framework of study…………………………………………3 
Chapter 2 Marketing Theory…………………………………………5 
2.1 The development of marketing theory…………………………………..5 
2.2 STP Theory………………………………………………………………..8 
2.3 Marketing strategy portfolio……………………………………………..10 
2.4Marketingevaluationandcontrol………………………………………….10 
Chapter3 Overview of Agricultural Bank of China Fuzhou branch’s  
Intermediate Business..……….……………………………13 
3.1 Meaning of Intermediate Business...…………………………………….13 
3.2 The characteristics of Intermediate Business…………….……………..13 
3.3 Development of Domestic and Overseas Intermediate Business………15 
3.4 Market analysis of Intermediate business in Fuzhou region…….. ……27 
Chapter4  Marketing circumstances Analysis of Agricultural Bank 
of China Hudong sub-branch’s Intermediate   
business..……………….………………………………31 
4.1 Brief introduction of Hudong sub-branch……………………………….31 
4.2 Internal circumstances Analysis………………………………………….32 
4.3 External circumstances Analysis…………………………………………36 
4.4 Problems existed…………………………………………………………..43 
Chapter 5 Marketing strategy working-out for Agricultural Bank of  
China Hudong sub-branch’s Intermediate  business…47 
5.1target market and Market positioning…………………………………..47 
5.2 Product Strategy………………………………………………………….50 
5.3 Price Strategy……………………………………………………………..54 
5.4 Passage Strategy………………………………………………………….59 
















Chapter 6 Management suggestion on Agricultural Bank of China  
         Hudong sub-branch’s Intermediate  business…………64 
6.1 Change further old concepts…………………………………………….64 
6.2 Implementation of program management on marketing………………64 
6.3 Establishing pricing and Assessment system for Intermediate  
business…………………………………………………………………….65 
6.4 Breakthroughs in key business………………………………………….67 
6.5 Regulate Intermediate  business charges……………………………...70 
6.6 Strengthen the operational risk control on Intermediate  business….70 
6.7 advocating People-oriented Enterprise Culture Construction…………71 



















第一章  绪论 
                                                1
第一章  绪论 


























                                                        

























































第一章  绪论 













































二、研究框架      
           




































中间业务涵义 中间业务的性质和特点 国内外中间业务发展状况 福州农行中间业务市场分析
农行湖东支行中间业务市场营销环境分析 
支行简介 外部环境分析 内部环境分析 存在的问题 
农行湖东支行中间业务营销策略的制订 





























Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
